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:lalzirzz;‘.u ’I':tepal:;e’:t:a izeettu:;z:;enzla)r:’c:;ers are'interested to knov.v more about c'onsumers’ preferences in order to increase their

: 5 graphic factors play an important role in consumers’ attitude, preference, and choice of
products. The cosmetic companies need to understand the consumer attitude on cosmetics buying behaviour which brings
success of the company. This research attempts to study the impact of demographic profile of customers on their product
preferences of cosmetic products s with reference to rural areas of Thane region. The purpose of this paper is to investigate the
various factors that have impact on customers ' product preferences. In this paper, the researcher distributed 120 questionnaires.
However, 100 questionnaires were completely filled and effective to use. Respondents were selected by convenient sampling
meothod. The study reveals different factors that have significant influence by demographic profile of customers.
Keywords: Cosmetics, Cosmetic market, Product Preferences, Demographic Profile, Rural Area

This research focuses on marketing of cosmetics products

1. INTRODUCTION
rural areas. The Indian cosmetics industry has witnessed growth

Understanding buying behavior of consumers is the key to the
success of any business organization. Therefore organizations
are spending heavily on marketing research to identify the
pattern of buying behaviour and the process of purchase
decisions to come out with the suitable marketing strategies.
However spending on research and development is limited in
India as compare tO foreign countries, especially among

domestic players.

To develop a good marketing strategy it is essential to know the

needs and demand of the consumers. These needs and demands

are influenced by various factors for example: age, income
nd so on. A marketer needs

occupation, influence of peer group @

to develop marketing strategies according to these needs and
demands. The process of identifying the needs of different
group of buyers is cgllegﬂ s@gmcpr‘;%ation.
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during the past few years and has emerged as one of the

industries holding immense future growth potential. The overall

Beauty Business in India is growing rapidly with the cosmetics

market growing at 15-20% annually. The retail beauty and
cosmetics market in India currently estimated at USD 930
million is pegged at USD 2.68 billion by the year 2020, The
entry of foreign players in the Indian cosmetics market post
liberalization and changing perception of Indian CONSUMETS,
both rural and urban is the main reason for growth this
segment,

The influence of media, celebrity and western exposure has
created a desire among the rural folks to look good. which 1§
backed by purchasing power. it could be observed that thc‘
Indian cosmetic industry is undergoing active phass o terms of
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product development and markgring; k<
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Abstract:-

India’s education during Covid-19
pandemic has been standing still and will continue
to be in a state of confusion until this pandemic
stands as a major threat to human lives. During
this state of confusion and chaos, it’s not only
the classroom teachings that will be affected but
numerous factors like Organizational routines,
Employment rates/Placement rates at various
educational institution and other factors are
bound to be affected during this pandemic. At
present 2 Golden A’s of education namely

Availability and Accessibility are being disrupted.
Nearly, all the Indian educational institutions are
going to experience the negative impact of Covid-
19 and few revolutionary policies will be required
to stabilize this system and the country at large.
Likely role of this paper is to bring the impacts
and problems to forefront and try providing
solutions to those problems which can potentially
prove useful for future research and study.

Key-words :-Education, Accessibility, Availability
1.Introduction:-

In December 2019, a viral outbreak of
pneumonia of unknown origin occurred in Wuhan,
China. On 9 January 2020, the World Health
Organization (WHO) officially announced the
discovery of 2 novel coronavirus: SARS-Cov2.
This new virus is the pathogen responsible for

5 Hpmie) (uebremm-BU s HOP sneoneoo(®
Modern Thamizh Research

(A Quarterly International Multilateral Thamizh Journal) 3 to 5 June, 2021 - Special lssue

this infectious respiratory disease called COVID-
19 (Coronavirus Disease). COVID-19 spread
quickly around the world and was declared a
pandemic by the WHO on 11" March 2020.
According to the WHO, on 1* April 2020 (at the
time this Survey was conducted), there were 783
360 confirmed cases of COVID-19 in 205 countries
or territories around the world, having caused the
death of 37 203 people. One month later, on ™
May, there were 3 634 172 confirmed cases of
COVID-19 in almost all countries and territories of
the world, having caused the death of 251 446
people. Ina couple of months, while the virus was
spreading around the world, China managed,
thanks to radical distancing and confinement
measures, to reduce the cases of local
transmission to zero. The success of social
distancing and confinement measures adopted by
China and strongly recommended by the WHO,
encouraged many other countries to take the same
measures. As of 1*April 2020, already more than
3 4 billion people, representing 43% of the world
population, were in lockdown in more than 80
countries and territories around the world. The
lockdown and social distancing measures
immediately had an enormous impact on higher
education.

The lockdown has compelled many
educational institutions t0 cancel their classes,
examinations, internships efc. and to choose the
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ABSTRACT
Financial Sustai ity i :

ancial Sustainability is helping indi
o oo y 18 he g indispensably to achieve = kiisiatraiita # . v
:\(‘:(‘?‘mahl\ Development Goals (SDG's). The SDG’s \::(-r((“ ‘;\“lﬁi*““‘;"f““‘:(’ ot Ao heredum g
SDG’s are a collecti F 17 interli S s were developed in the post-2015 de
Financial fum:\:m\':lli!;\i?\ v ," 7 interlinked global goals set up in 2013 by the United (ii:,( \{J «

nancial sustaine y of corporation/companies i iuetasntas gl e
accomplishing SDG’s. Financi n/companies is utmost important for any ¢ order i
\\\‘e\glﬂ\i[il\‘i 1 U'{\l T njanual sustainability can be achieved by the mmw mum; y; il i/ 9

S§ o capital (2) Prof el o B / » companies if they take care of (1

o b Mo Veuides, w gt Reporting and (4) Planning. St O revbiio Ploet Piasinid
Susminabilix{- ommu;m Ef inance companies in India is studied and researcher has btne\‘dy -{(! ;hf,; r’;} e
various I“%Hi(_;'; Of‘iele‘ctc%i J;’I?lr;)(;c ;301111?8111?5 in India. To study financial sustainability ré&wr»»hm- &~ r”- o

SR e e >d sample housing finance companies i ) Aproeclemudnon
are .ﬁnancml sustainable or not. For studying fi cial ?nfi b analys? e
Ratios, Mungin Ratios, Revaru Rt ying manc@ sustainability following ratios are studies Per
Vadasabih Biics. R(;,séarcher ' atios, 'qumdny Ratios, Leverage Ratios Turnover Ratios, (}h'wm- R
Mgt gl as considered 5~years for the study period that is from 2()1'7ﬁh’»? <
e cor;sidered gy g)balstiz: a;e tak}:.n on the basis of market capitalization. Top 10 housing finance ‘i-’

of market capitalization value. It i in TR
it 1 ) value. Tt is found that many housing finance cc ies :
ncial sustainable on the basis of selected ratios for the study period ; ” s

Sam

Keywords: Financial Sustainability, Housing Finance Companies, Financial Ratios

1. INTRODUCTION

Egsxs:gg Se<}:lt(l)1r bopst the economy because'o'f .its linkages to many other sectors directly. Government always
. ;;us 0u53ng sectqr to have accessibility of house to all in the economy and this sector also helps to

2;(; t1:_\/(3 h6_:\3\/ SDG’s. Housmg finance companies are playing very important role in financial system. financial

sustainability of. housing finance companies leads to financial sustainability of whole financial system of 2

country. In India we have various regulatory bodies regulating and controlling housing _ﬁnax}xzzé >e;to;

Regulatory and controlling bodies like RBI, NHB are framing policies and giving guidelines from time to time

to smooth running to this sector. There are many Housing Finance companies which comes under the category

of Non-Banking Financial Companies (NBFC’s). Many housing finance companies are listed on stock
exchanges. These housing finance companies provides finance to the individual and developers for housing

sector. Growth of Housing finance companies means growth of housing sector and ultimately growth of
i ble. sustainability of housing

economy therefor these compant s must always be financial viable and sustaina
finance companies can be understood with their business strategy, planning, accessibility to capital and

profitability. Financial sustainability of companies can be explained through their financial performance of past

years’ financial data. Leverage ratio, turnover ratio, profitability ratio, growth ratio, valuation ration, Margin

ratio etc. can help to understand the sustainability of any commercial organisations.
2. REVIEW OF LITERATURE ‘

Maheshwari. S. (2010), have assessed “Financial Perforglanc
from 1997-98 to 2006-07. Ratio analysis, Trend Analysis etc

n’s Z score model was used for analysing the financial strength 0 ‘ ‘
ilarly, it was perceived from t

study. Altma: | | :
jth of certain paper corporations falls in unhealthy sector. Simi

¢ of Paper Industry in India” for 10 (ten) years

 financial analysis methods were used for the
f the firm, which revealed that
he

tio (ITR) and debtor turnover 1 1o

g iati { the inventory turnover ra

study that there is 3 undesirable association amongst the INVe : cbtor turmover 1O
A K., C. Krishnan (2018), has analysed the financial processes of Housing Finance
.’ heir reasonable progress. The HEC’s have

(DTR). Pratibha P. '
Companies and schedule commerct
augmented in number from 46 €8

number of housing loans allowance giv
have increased. Numerically, Comn?erglalh Aok
HFC’ ulletin (2007), examined the per z o
l;uﬁﬁlzggé? 06 relizfm on on their inspected yearly repor;\ 'Cl?sed-n‘:uﬁ:ltic o

lidified significances of the analysis uncoveried constant en! (ix?cc\‘m“ 1 s peRItEs
g ent in sales assessments Of production, gross profit al'lu fax, profits reset
§a\;£)2{‘0%e\:/‘:2§’:0mpared w{th 2004-05. Batra, Vibha (2009), serutinized the expansion 1t
in

L eare—

al banks in India and estimated t _ Tt SRS
tablishments in 2004-2005 to 71 establishments 10 2015-2016.Also, e

en by Schedule commercial banks and Housing Finance L‘\t‘fp\;‘m‘i;
| banks have condensed in terms of market shares when linkec \1 ith
of 1064 Government public limited pstablishments
april 2005 to march 2000. 11\:

wee of the corporations
rved and net W orth
plications in the
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